-A.

=) IFSCC

(RS .)
.v. PERTH, AUSTRALIA 2026
36TH IFSCC CONGRESS
DOWN UNDER
28th Sept - 1st Oct 2026
IFSCC2026.COM SOLVING THE SUSTAINABLE BEAUTY EQUATION

SPONSORSHIPS
BOOKLET




WELCOME MESSAGE

36TH IFSCC CONGRESS
DOWN UNDER

28th Sept - 1st Oct 2026
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Welcome to the IFSCC Congress 2026 in Perth, Australia!

Welcome to the IFSCC Congress 2026 in Perth, Australia! On behalf of the organizing
committee of the IFSCC 2026 Congress, it is my absolute pleasure to welcome you to
the 36th edition of the IFSCC Congress in Perth. We are honoured to host this
prestigious event, bringing together some of the brightest minds in cosmetic science
from across the globe.

The IFSCC Congress 2026 will feature an exceptional lineup of speakers,
presentations, and workshops that will inspire fresh thinking and advance our
industry. From the latest breakthroughs in cosmetic technology to meaningful
discussions about sustainability and innovation, this congress offers a unique
platform for professional growth, networking, and inspiration.

In 2026 we are inviting you to solve the Sustainable Beauty Equation, a metaphorical
concept representing the balance between environmental responsibility, consumer
demand and product innovation. Let’s get together to discover, discuss and get
inspired on how cosmetic scientists and innovators shape their discoveries to
integrate sustainability into every aspect of their work while maintaining product
effectiveness and appeal.

Let’s work together to shape the future of cosmetic science while enjoying the
worldclass hospitality that Perth has to offer. We look forward to seeing you in 2026!

Marianne COEUR, Chairperson
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PLATINUM SPONSOR GOLD SPONSOR

e 18 sgm exhibition booth (6x3m)- first e 18 sgm exhibition booth (6x3m)- location
choice of location choice after Platinum sponsor
e Access to hospitality room if required. o Full page advertisement in scientific
o Full page advertisement in scientific program
program e Insert promotional flyer (up to A4 size) in
e Insert promotional flyer (up to A4 size) in congress attendee bag
congress attendee bag e Recognition on Congress website
o Recognition on Congress website (IFSCC2026.com) as Gold sponsor with
(IFSCC2026.com) as Platinum sponsor company logo and link to company
with company logo and link to company website
website e 2 Sponsor tiles in congress foyer
e 3 Sponsor tiles in congress foyer o 3 full congress registrations
o 5 full congress registrations o Email and Social Media promotional blasts
o Email and Social Media promotional blasts before, during and after congress
before, during and after congress acknowledging Gold sponsor

acknowledging Platinum sponsor

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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SILVER SPONSOR

9 sgm exhibition booth (3x3m)- location
choice after Platinum and Gold sponsors
Half page advertisement in scientific
program

Recognition on Congress website
(IFSCC2026.com) as Silver sponsor with
company logo and link to company
website

1 Sponsor tile in congress foyer

2 full congress registrations

Email and Social Media promotional blasts
before, during and after congress
acknowledging Silver sponsor
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SOLVING THE SUSTAINABLE BEAUTY EQUATION

BRONZE SPONSOR

9 sgm exhibition booth (3x3m)- location
choice after Platinum, Gold and Silver
sponsors

Recognition on Congress website
(IFSCC2026.com) as Bronze sponsor with
company logo and link to company
website

1 full congress registrations

Email and Social Media promotional blasts
before, during and after congress
acknowledging Bronze sponsor

The company will be acknowledged as Silver
sponsor on every official communication tool
(printed and virtual).

The company will be acknowledged as Bronze
sponsor on every official communication tool
(printed and virtual).

AUD 20,000 (excl. GST)

6 Opportunities

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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. ~ NETWORKING BREAKS

Lunch Break, AUD 2,500 (excl GST) per day

Morning and Afternoon Coffee Break, AUD 1,500 (excl GST) per
break

During lunch break or coffee break company will be
acknowledged with name and logo signposted at the catering
buffet.

Sponsorship is limited to 1 company per break per day.

POSTER PANEL AREA
AUD 3,000 (excl GST)

Company will ol . . the panel area
SpoNsQied h roll up banners

REST AREA

AUD 8,000 (excl GST)

The company will be acknowledged as the sponsor of a specific
area for all attendees to rest with seating provided. A roll up
banner or equivalent with company logo will acknowledge
sponsor. This area cannot be as an exhibition area and is not
exclusive to attendees invited by the sponsoring company
Sponsorship is limited to 1 company.

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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CONGRESS APP

AUD 7,000 (excl GST)

Company logo will appear on splash screen of the Congress App
and acknowledgement as the Congress App sponsor.

This sponsorship does not exclude other sponsors logos on the

App.
Sponsorship is limited to 1 company.

CONGRESS WEBSITE
AUD 5,000 (excl GST)

Banner of your chs e Congress

ebsite sponsor.

CONGRESS WIFI

AUD 5,000 (excl GST)

The password for the Congress Public WiFi will be the company
name and company will be acknowledged as the Wifi Sponsor of

the Congress.
Sponsorship is limited to 1 company.

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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ponsors of the

ations/ invitations and
P ompany name and logo.
companies.

WELCOME FUNCTION
AUD 1,000 (excl GST)

The sponsors will be acknowledged as the sponsors of the
Welcome Function of the Congress.

Acknowledgment on website, communications/ invitations and
projected during the event with company name and logo.
Sponsorship is limited to 6 companies.

GALA DINNER
AUD 20,000 (excl GS

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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ATTENDEE WELCOMEKIT _
AUD 8,000 (excl GST)

The sponsor will prowd d rporate branded
; CC logo must
d visual must be

WATER BOTTLE

AUD 5,000 (excl GST)

The sponsor will provide the congress with a corporate branded
water bottle to be used by attendees during the congress. The
water bottle will be included in the Attendee Welcome Bag.
*1500 units must be provided.

Sponsorship is limited to 1 company.

CONGRESS LANYARD
AUD 3,000 (excl GST)

The sponsor will prow W corporate branded
lanyards offosyi™ p o0 must appear next
firmed with

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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ADVERTISEMENT IN SCIENTIFIC PROGRAM

Half Page AUD 1,000 (excl GST)
Full Page AUD 1,500 (excl GST)

Final program advertisement with design to be provided by the
sponsor.

Sponsorship is limited to 10 companies for each option.

SPONSOR TILES
AUD 500 (excl GST)

Vinyl floor tiles (or similar TBC) to be laid between Registration,
Exhibition and Plenary areas. Tile will have company logo.

Sponsorship is limited to 20 companies.

PRINTED BANNER/ FLAGS
AUD 1,000 (excl GST)

Printed Roll Up Banner or Flag (TBC) to be placed in registration
and foyer areas. Design to be provided by sponsoring company.

Sponsorship is limited to 10 companies.

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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CONGRESS PHOTOGRAPHER

AUD 3,000 (excl GST)

The sponsors will be acknowledged as the sponsor of the
Congress Photographer of the Congress. Photographer will wear
a hi-vis vest with the logo of the sponsor.

Sponsorship is limited to 1 company.

=

CONFERENCE SESSION AUDIOVISUAL

Main Auditorium (Plenary), AUD 7,000 (excl GST) per day
Concurrent Session, AUD 4,000 (excl GST) per day

One day audiovisual equipment sponsorship for either the main
auditorium or concurrent sessions.

Company logo will appear on the screen during the breaks and
will be acknowledged.

Sponsorship is limited to 1 company per room per day.

Due to technical and/or organizational reasons, sponsorship details may change from what
is advertised in this document. Any changes will be clearly communicated and in such
cases, the sponsor will be properly acknowledged.
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TERMS AND CONDITIONS - EXHIBITION AND SPONSORING

Atrticle 1 - Application for Exhibition / Sponsoring

In order to be considered for Exhibition / Sponsoring, the Application Form must be filled in, completed with a legally competent
signature, and delivered to us on time. However, mailing or delivering of the Application Form for Exhibition / Sponsoring to the
Organiser does not constitute a formal agreement that the Exhibitor / Sponsor will be admitted to participate. Contractual conditions
are constituted only after the Organiser has sent written confirmation of acceptance to the Exhibitor / Sponsor. In case of
acceptance, Exhibitor / Sponsor will be bound by the Terms and Conditions of sales listed in the prospectus and in the Application
Form for Exhibition and Sponsorship. The Organiser reserves the right to refuse any application to exhibit / sponsor without giving
cause. Exhibition space and sponsorship items are allotted according to the Terms and Conditions as listed in the Exhibition /
Sponsorship prospectus. Any company which disobeys the directives of the Organiser may be excluded from the exhibition /
sponsoring with immediate effect by the Organiser. Such companies are liable for the whole rental sum, for the registration fee(s) and
for all incidental expenses including the legal value added tax. All oral agreement, special permissions and special arrangements are
valid only upon receipt of written confirmation.

Atrticle 2 - Obligations and Rights of the Exhibitor

The booths may only be used for exhibiting and advertising the Exhibitor’s own products, materials or services as described in the
Application Form, but not for the sale of any products. Advertising materials may be distributed only within the confines of the
booth. Any kind of promotion outside the respective exhibition space is forbidden (such as Working Acts, distributing flyers, ...). The
partial or complete subleasing or otherwise relinquishing of a booth to a third party, as well as private agreements for switching
booths or floor space between two exhibitors is prohibited. The Organiser reserves the right to enter any booth at any time. Booths
need to be occupied during exhibition hours. The exhibition rooms are to be used only during regular opening hours. Prior written
permission from the Organiser is obligatory for the presentation of advertising lectures, advertising films, slide projections, for the
distribution of samples, beverages or food. It is strictly forbidden for companies which are not exhibitors / sponsors to advertise in
any way in the exhibition hall or in the entrances to the exhibition hall.

Article 3 - Obligations and Rights of the Organiser

The Organiser reserves the right to revise the time and location of the Congress, to shorten the duration of the Congress and to
cancel the Congress altogether. Any change regarding the Congress’s time, location and duration neither entitles the exhibitor to
cancel the contract nor to request a fee reduction or to put forward a claim to damages incurred by these changes.

Article 4 - Liability Insurance

The Organiser provides general guard service and third-party insurance at the Congress site. Equipment and all related display
materials installed by exhibitors are not insured by the Organiser, and they will under no circumstances be liable for any loss, damage
or destruction caused to equipment, goods or property belonging to exhibitors / sponsors. The Exhibitor agrees to be responsible for
his property and persons and for the property and persons of his employees and agents and for any third party who may visit his
space through full and comprehensive insurance and shall hold harmless the Organiser for any and all damage claims arising from
theft and those perils usually covered by a fire and extended-coverage policy.

Article 5 - Set-up of booths

To ensure a smooth course of events, Exhibitors must obey all directives and instructions of the Organiser regarding the use of
booths, their decoration, the use of self-designed and self-constructed booths, and the fitting and furnishings of the booths. Before
setting up their booths / displays / installations, Exhibitors must first contact the Organiser and re-confirm placement of the booth as
well as inform themselves of any special regulations relating to their booth. Side and back walls of booths are to be 2,5 (2 and a half)
meters high. For any variation from this norm, specific permission must be obtained in advance from the Organiser. Written
permission also needs to be obtained for any changes in the size or structure of the floor space, or for any changes to the rented
objects. Booths must be set up and completed during the timeframe designated. An exhibitor or advertising company contracted by
the Exhibitor who wishes to set up a booth or exhibit of their own design and construction must first submit sketches and plans with
a statement of colour schemes of such a booth or exhibit to the Organiser. The Organiser reserves the right to demand changes in
such booths or exhibits should safety regulations, technical requirements, or the responsibility of preserving or obtaining the best
possible overall image for the exhibition, as judged by the Organiser, so require. The side and back walls of all stands should be
finished on the outside as well as the inside. Exhibitors must avoid obstructing the view of or access to neighbouring booths. Special
care must be taken to avoid the use of lights or spotlights that may annoy visitors or neighbouring booths. Should an exhibitor not
follow the directives of the Organiser or not carry out such directives punctually, the Organiser reserves the right to take the
necessary steps at cost of the Exhibitor. The Organiser reserves the right to close or obstruct unused entrances or exits to the
exhibition rooms and the right to direct the Exhibitor to another space in the exhibition hall if necessary, even if this directive
conflicts with previous written agreements. Organiser also reserves the right to rent floor space of a booth not finished on time to
another applicant. In such a case, the Exhibitor is responsible for all costs arising from cancellation.
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Atrticle 6 - Maintenance of Booths and Exhibition Area

Exhibitors are responsible for the proper care of the floors, walls, staircases and storage rooms as well as the hired booths and
furnishings. Hired booths and furnishings must be returned in an orderly condition and in orderly way. To avoid scratches and
furrows on floors as the result of sliding heavy packing cases, Exhibitors are required to use protective coverings. Exhibitors and their
shipping agents, on specific orders from the exhibitor, must take special care when transporting heavy packing cases and heavy loads.
Exhibitors who wish to display extra heavy exhibits demanding special supports or foundations must request prior permission
specifically in this matter from the Organiser. It is not permitted to drive nails or hooks into the walls of the exhibition hall, to install
electric wiring or to cut or drill holes in the walls of the rented booths. Empty containers and packing materials must be disposed of at
the exhibitor’s cost before the start of the exhibition. Cleaning the booth is the Exhibitor’s responsibility. No part of an exhibition
booth may be suspended from the ceiling. No part of an exhibit or the booth’s structure may protrude beyond the allotted area on
any side. No signboards may protrude beyond the booth’s walls. Decorating materials and wallpaper used by the Exhibitor must be
fire-proof. Prior to use, written proof of this fact must be presented to the Organiser. Police regulations must be observed at all
times, also during the construction and dismantling of the exhibits.

Atrticle 7 - Dismantling of booths

The Exhibitor must dismantle the booth within the allotted time and return hired furnishings on time. Upon leaving, the Exhibitor
must clear the booth area and clean the floor. Stored materials, empty containers and packing materials must be disposed of. Items
for which the Exhibitor has made no arrangements regarding removal and storage at his/her cost and which are left behind become
the property of the Organiser, and no reimbursement will be made for such items. The Organiser can demand that Exhibitors restore
the exhibition area to the original condition at the Exhibitor’s expense. If the Exhibitor does not dismantle and clear away his/her
exhibit in a timely manner, these items will be removed by the Organiser at the Exhibitor’s cost. The Exhibitor is liable for the actual
cost incurred by the Organiser for such removal of abandoned exhibits. Rented items which were originally accepted as satisfactory
for rental by the Exhibitor are to be returned undamaged and in satisfactory condition. All rented items are considered to be in
satisfactory condition unless a written notation signed by the Organiser is made at the time of rental. Exhibitors must bear the costs
of repairs to damaged exhibition areas and of repairs of or necessary cleaning of rented items.

Atrticle 8 - Payments - Breach of contract

All payments must be made in Australian dollars (AUD). A deposit of 50% of the total cost will be invoiced upon reception of the
completed sponsorship Application Form and is due for payment upon reception of the invoice to guarantee the reservation. The
final balance is due by the date confirmed in the Application Form. For bookings made after this deadline, the full amount is due at
the time of reservation. The dimension of floor space, booth measurements and rented items given are approximate. The Organiser
reserves the right to change these dimensions in order to most efficiently use the available exhibition area and to adjust the booths to
the blueprints of the exhibition hall. Prices charged are however based on the actual dimensions, if more floor space is later allotted
and actually used than was originally ordered, the additional fee for it is to be paid immediately. Special requests regarding placement
of the booths / sponsorship items will be considered. However, such requests do not constitute a condition of registration on the part
of the Exhibitor / Sponsor. Furthermore, Organiser reserves the right to reduce the amount of floor space initially requested. Failure
to comply with local authorities and international regulations may not be used as a ground to declare the contract void. Failure to
comply with the Rules and regulations will not expose the Organiser to any suits or demands by the Exhibitor / Sponsor / any Third
Party. The Exhibitor bears the costs of taxes, fees or official charges on the rental sum, if applicable. A special fee is charged for
decorating rented items in special material of the Exhibitor’s choice. Also, Exhibitors must bear the cost of any special installations. In
case of delayed payment, 10% (ten per cent) interest per annum is charged. If a company wishes to renounce all claims to taking part
in an exhibition after having contracted to do so, the company is nevertheless liable for the rental sum and for incidental expenses.

Atrticle 9 - Cancellation

Cancellation and changes to your original booking must be made in writing to the Organiser. In case of cancellation, for any reason,
by an Exhibitor / Sponsor, confirmed more than 60 days before the first day of the Congress, the Organiser retains the 50% of the
amount due. If cancellation is confirmed the 60th day or less than 60 days before the first day of the Congress, the full amount will be
retained by way of compensation. Any request for reducing the floor space already allocated must be compulsorily approved by the
Organiser and will be considered as a partial cancellation, which initiates penalties supported by the Exhibitor / Sponsor, as follows:
60% (sixty per cent) of the cancelled exhibition space in case of partial cancellation confirmed more than 60 days before the first day
of the Congress and 100% (one hundred per cent) if less than 60 days before the first day of the Congress. The Exhibitor / Sponsor
shall take a cancellation insurance if needed, to cover any possible nonavailability to attend the Congress.
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Atrticle 10 - Refunds by the organiser

If the Organiser postpones the Congress and if the postponed Congress is held within 60 days of the original time, the sponsor /
exhibitor shall not be entitled to receive any refund of the sponsorship amount.

If the Organiser postpones the Congress and the postponed Congress is held more than 60 days from the original time for the
Congress; and the sponsor / exhibitor advises the Organiser in writing, no later than 60 days before the postponed time and date for
the Congress, that they no longer wish to be a sponsor of the Congress, the Organiser will refund 50% of the amount to the sponsor /
exhibitor and add an administrative charge.

If the sponsor advises the Organiser within 60 days before the postponed time and date for the Congress, the sponsor shall not be
entitled to receive any refund of the sponsorship amount.

If the Organiser cancels the Congress, the Organiser will refund 50% of the amount to the Sponsor and 100% to the exhibitor and add
an administrative charge.

If the Organiser holds a virtual Congress instead of a face-to-face Congress and:

a- the virtual Congress is held at the original time for the Congress or within 60 days of the original time, the Sponsor shall be entitled
to a 25% refund of the sponsorship amount

b - the virtual Congress is held at the original time for the Congress or within 60 days of the original time, and the sponsor advises the
Organiser in writing, that they no longer wish to be a sponsor of the Congress, the Organiser will refund 25% to the Sponsor of the
sponsorship amount and add an administrative charge.

c- the virtual Congress is held more than 60 days from the original time for the Congress and the sponsor advises the Organiser in
writing, no later than 60 days before the postponed time and date for the Congress, that they no longer wish to be a sponsor of the
Organiser, the Organiser will refund 50% to the sponsor of the sponsorship amount and add an administrative charge.

d- the virtual Congress is held more than 60 days from the original time for the Congress and the sponsor has not advised the
Organiser in writing within 60 days before the postponed time and date for the Congress that they no longer wish to be a sponsor of
the Congress, the sponsor shall be entitled to a 25% refund of the Sponsorship Amount and add an administrative charge.

Atrticle 11 - Miscellaneous dispositions

Despite any other provision of the Terms and Conditions of Sale, neither party shall be liable to the other party for any loss of actual
or anticipated profit or revenue, business interruption, loss of opportunity, income, financing, holding costs, loss by reason of
shutdown or increased expense of operation or any loss or damage which may be construed as indirect, special or consequential loss
or damage; and to the maximum extent permitted by law, the maximum liability of the Organiser, whether that liability arises under
the Terms and Conditions of Sale or in tort (including negligence) or any other cause of action whatsoever, is limited to the
sponsorship/exhibition amount paid by the sponsor or exhibitor to the Organiser under the Terms and Conditions of Sale.

Nothing in this clause or any other provision of the Terms and Conditions of Sale adversely affects the rights (if any) of the sponsor or
exhibitor under the Australian Consumer Law or any similar State legislation, to the extent those laws apply to this agreement and
may not be excluded or limited as provided herein.

A Force Majeure Event means an event or circumstance which is beyond the reasonable control of a party to this agreement that the
party could not reasonably have avoided or overcome, and may include (without limiting the generality of the foregoing): a) an act of
God, lightning, storm, flood, hurricane, typhoon, cyclone, volcanic activity, fire, earthquake, explosion or peril of navigation; b) theft,
malicious damage, strike, lockout, boycott or any state-wide or national industrial dispute; c) act of public enemy, war (declared or
undeclared), sabotage, blockade, revolution, riot, terrorism, insurrection, civil commotion, pandemic, rebellion, military or usurped
power or martial law; d) embargo, power or water shortage; e) the unforeseen introduction of or a change to the Law applicable to
the services provided by the Organiser under the Terms and

Conditions of Sale and applies in Australia or any part thereof or to the performance of the services; or f) a direction, order or
regulation by a Government Authority or a delay by a Government Authority, but does not include any obligation to pay any amount
of money when it is due under this agreement.

To the extent of and for the period that the performance of any obligation of a party under theTerms and Conditions of Sale is
affected by a Force Majeure Event, that party’s performance of the obligation will be suspended and the party will not be liable for
any failure to perform that obligation, provided the party promptly advises the other party to this agreement of full particulars of the
Force Majeure Event and keeps the other party regularly advised of any material changes to the Force Majeure Event that may affect
the timing or capacity of the affected party to perform the relevant obligation.

The exhibitor is exclusively and entirely responsible for the supply of products and services to its customers and visitors and resolves
with them any disputes that may arise in connection with the supply of said products or services.

Article 12 - Place of Legislation
This Agreement will be governed by and interpreted in accordance with the laws of New South Wales, Australia
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